PENNSYLVANIA WINE MARKETING AND RESEARCH PROGRAM
MS TEAMS VIRTUAL BOARD MEETING
Minutes of the November 19, 2024 Board Meeting

Public notice of the November 19, 2024 Pennsylvania Wine Marketing and Research Program
Board Meeting was given as stipulated by the Sunshine Law.

CALL TO ORDER

Mario Mazza, Chairman, called the meeting to order at 10:00 a.m. Board members in attendance
in addition to Chairman Mazza included Karl Zimmerman, Vice Chair; David Hoffman; Jamie
Williams; Francesca Galarus; and Galen Troxell.

John Skrip, lll; Jake Gruver; and Robert Mazza were not present.
Carly Razzi was not present at the commencement of the meeting.

Also in attendance were Lindsay Young, McKonly and Asbury CPAs; Patrick Andrews, Secretary of
Agriculture Representative, PDA; Holly Zarefoss, Administrative Assistant to the Markets Division;
Adam Morris, Esquire; Michael Keefe, Program Commodities Manager; Jonas Nissley, Nissley
Vineyards; and Ryan Osborne, Armstrong Valley Winery.

Also present were Virginia Mitchell and Scott Neeley, PWA
APPROVAL OF MEETING MINUTES

RESOLUTION 2024.26-MEETING MINUTES

Presented by: David Hoffman

Seconded by:  Galen Troxell

Passed: Unanimously

To approve the Minutes of the August 2024 meeting.
FINANCIAL REPORTS

Lindsay Young was accompanied by Michelle, both of McKonly and Asbury, CPAs, and referred
members for further discussion to information regarding the October 31, 2024 Financial
Statements, including the Balance Sheet as of October 31, 2024; Profit and Loss vs. Actual.
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Carly Razzi entered the meeting at 10:06 a.m.
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Ms. Young continued on with her report noting open invoices during the month of November.

Current Fiscal Year to Date information. Ms. Young noted no ACMA funds booked at this point.
She provided information regarding Interest Income, noting interest rates have fluctuated and
the Board's cash position is down overall compared to the prior year.

RESOLUTION 2024.27-APPROVAL OF FINANCIAL REPORT

Presented by: Carly Razzi

Seconded by: David Hoffman

Passed: Unanimously

To approve the Financial Report as presented.
WINE ASSESSMENT REPORT

Michael Keefe, Program Commodities Manager, introduced himself to the Board and
commented that Ms. Groff is no longer with the Department. He referred to the Wine
Assessment Report for further discussion of the collections as follows: 2020, no change,
$362,254.74; 2021, $351,425.28 with another $806.09 to add to that; 2022, $267,340.52 with
another $2,313 to add; 2023, $236,861.98 with another $8,598.88 to add; 2024, $66,117.91 with
another $32,051.46 to add.

Mr. Andrews clarified the steps to the audit process, which include a letter from the PLCB and a
legal letter from Mr. Morris and the Wine Board

RESOLUTION 2024.28-APPROVAL OF ASSESSMENT REPORT

Presented by: Galen Troxell

Seconded by: David Hoffman

Passed: Unanimously

To approve the Wine Assessment Report as presented.
UNIVERSITY OF MARYLAND REQUEST

Chair Mazza noted the University of Maryland requested a no-cost extension for a project. Ms.
Zarefoss referred to the enclosed letter of request for further information regarding the request.

RESOLUTION 2024.29-APPROVAL OF NO-COST EXTENSION REQUEST

Presented by: Jamie Williams
Seconded by: Carly Razzi

Passed: Unanimously



To approve the No-Cost Extension Request for this project.
PWA UPDATE

Virginia Mitchell and Scott Neeley, PWA, provided an update by noting thus far for 2024 just
under $29,000 was spent to promote wineries and events and push viewers to PA Wine social
media and Pennsylvaniawine.com.

Ms. Mitchell stated, during September, October and a portion of November, social media range
increased by nearly 47 percent, over 427,000 on Facebook and over 642,000 on Instagram; over
1.6 million views, 12,000 content interaction, 14,000 link click and nearly doubled followers to
9,000 since the beginning of the year.

The PA Wine website in 2024 has over 101,000 new users, and of those, 35,000 visited
PAwine.com during September and October. She noted the newsletter is sent to over 21,000
subscribers with a 23 percent open rate and a 1.6 click rate.

During PAWine month, the new landing page at Pennsylvaniawine.com was promoted. During
the PAWine Hour Event held on October 29, 2024, approximately 80 people were in attendance
to hear updates of Grape Harvest and the impressions of the 2024 vintage. Three grape growers
and winemakers were on the panel to discuss and answer questions. Another PAWine Hour will
be held at the end of this year.

A few collaborations were focused on during PAWine Month including an influencer campaign
with Pennsylvania Junkie, provided PA Wine with new reach and followers. Cat Janisko, a contact
creator with over 136,000 followers on Instagram focuses on all things Pennsylvania.

PWA continues to work with PA Eats on high quality content for PA Vines and Wines and PA Wine
101 features, found at PA Eats website and the PA Wine website. Ms. Mitchell noted that total
page views on PA Eats so far total to over 3,000 views.

PA Winery tasting room and winery staff were provided the opportunity to take the WSET Level
One course to increase basic wine knowledge, and was offered in four locations from two
different WSET providers. 50 winery staff participated in the certification with a 90 percent pass
rate to receive Level One certification.

Ms. Mitchell commented that PA Wine is currently working with Nexstar Media to promote PA
Wineries as a 32nd commercial spot in Erie, Wilkes-Barre, Harrisburg, and Philadelphia. The
2024 Wine Trail marketing grant funding is being concluded, and final reports will be available in
December 2024.

PA Wine's next initiative will focus on airport and travel advertising during the holidays. CTM
Media will distribute 40,000 of the newly designed winery guides by the end of the year.



Upcoming initiatives for 2025 include the Pennsylvania Farm Show in January, 2025, which will
feature 24 wineries over the eight-day event, and the Annual Business Meeting on February 25,
2025.

Mr. Neeley added partnering with Penn State on a new American Viticultural Area (AVA) and PVA
map, with PVA being the state designation for a viticultural area. He indicated an additional event
is being scheduled for next year.

Chair Mazza noted an invite and reminder will be going out shortly after confirmation of a few
last speakers.

RFP TIMELINE

Mr. Andrews had discussion regarding the RFP timeline noting the only objection was to the way
the program was previously administered, which has been resolved. The PLCB still has to transfer
funding but will not send money unless the Board shows that it will spend it. Mr. Andrews noted
the easiest path forward is just to be ready to contract around July 1st, the first day of the fiscal
year. He suggested sticking to the current timeline.

Mr. Morris offered further explanation that the PLCB has the obligation to transfer funds per a
law signed into effect on July 15, 2024, and the RFP timeline is up to the Board's discretion.

Mr. Morris anticipates a pattern of transfer in the future.

Chair Mazza also suggested sticking with the established timeline. There was discussion
regarding the ability to roll funds over if not fully utilized and using that money for out of cycle
requests. Chair Mazza thanked Mr. Morris and Mr. Andrews for their assistance.

Mr. Andrews noted in 2026 the country will be 250 years old and suggested the Wine Marketing
and Research Program Board conduct an "extra big marketing campaign," including advertising
Pennsylvania wines on streaming services.

Mr. Andrews commented there is a new set of formatting rules regarding the RFPs. The Board
chose not to make any new changes to the RFP timeline.

SUSTAINABLE MARKETING EFFORT

Mr. Keefe noted he is the Board's point of contact and will assist in any way. He offered an
overview regarding sustainable wine growing. Members were referred to a potential marketing
initiative aimed at highlighting the environmental, social and economic sustainability of
Pennsylvania wines that could be launched through this Board. He commented the initiative is
based off of the New York Sustainable Wine Growing Program, which is administered by the New
York Wine and Grape Foundation and New York State Department of Agriculture and Markets,
mostly grant funded, and highlights the sustainability of New York wines through publicly



accessible research and unique marketing materials. He provided additional information
regarding voluntary efforts including a sustainability program and a certification program.

New York vineyards work with a team of wine industry specialists who visit each vineyard and
audit their practices and if a certain score is meet, that vineyard will have access to marketing
materials. Mr. Keefe explained the audits happen every third year to reconfirm status and is
funded by grants.

He discussed the preliminary steps necessary to launch this initiative including collecting input
from wine experts/producers on what should or should not be included in a sustainability
assessment, doing a self-assessment of sustainability practices and establishing who would run
the program.

Chair Mazza commented that Tim Martinson provided framework similar to New York's program
and could speak about how the program came to be if the Board would be interested in pursuing
the matter. He asked the Board to consider re-engaging Penn State and its extension
programming.

Mr. Hoffman suggested, if the Board is interested, it might fit for the Industry Relations
Committee.

Mr. Neeley commented PWA is pushing to understand this exact concept and noted wanting to
provide feedback sessions regarding strategic direction.

Mr. Troxell commented Penn State's extension effort and grower support to get to sustainable
operating is an absolute necessity.

Mr. Nissley commented that what is important is whether customers care about it.

Mr. Neeley commented that PWA had sent out a customer survey, which was well responded to,
and PWA plans on doing it again next year. Mr. Hoffman will reach out to Ms. Williams and the
committee regarding the matter. Chair Mazza reiterated that Penn State is willing to participate.

SUBCOMMITTEE UPDATES

Chair Mazza mentioned a few items worth noting, including that Bryan Hed, Research
Technologist, Penn State, will be retiring in the near future. Dr. Mike Campbell, Penn State
Behrend, is working to get a position to refill Brian's role. Chair Mazza noted that position would
need to have an extension appointment as it would not fit the needs of the industry. Funding is
being sought from USDA and other sources to renovate that lab to help with the attraction of
someone to that facility for that role.

Chair Mazza there has been concern regarding the need for additional extension "feet on the
ground" to help service viticulture. There will be an opportunity to reengage Penn State in
February. Comments were provided regarding the matter including additional support in that



area for the growers would be beneficial, and Kane's expertise would be very helpful on onsite
visits. Ms. Razzi suggested somebody to help the growers find ways to help fund their
organization to keep it afloat.

Chair Mazza noted that all feedback is welcome but does this Board want to invest in seeding a
position and engage with Penn State and if so, what is the expectation. He asked that further
comments be provided regarding this matter. He suggested that members of the team be invited
to the Board's next meeting for further discussion.

Mr. Troxell commented on the need for an extension educator and to work together in a direction
beneficial to the industry.

PUBLIC COMMENT - None

Chair Mazza explained these Board meetings are Sunshined and posted with information on how
to join the meeting.

ADJOURNMENT

RESOLUTION 2024.30-ADJOURNMENT

Presented by: David Hoffman
Seconded by: Jamie Williams
Passed: Unanimously
To adjourn the meeting

There being no further business, the Pennsylvania Wine Marketing and Research Program Board
Meeting adjourned at 11:47 a.m.
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